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Summary
WiM Association President
George T.D. Sandeman

From the very beginning in 2008, the Wine in Moderation programme has
aimed to make a measurable contribution to the way people approach wine, and
to reducing the abuse of alcohol. The progress made has been recognised and
referenced as good practice by national, European and international authorities,
but with success comes responsibility.

€€ Our challenge has been to evolve from a policy
commitment to an international movement which
creates a sustainable wine culture and encourages
well-being and healthy lifestyles. y)

This is the vision that drives our actions. This is what inspires us to continuously
improve, to increase our efforts to bring about change. Looking back on this
three-year period, much was achieved by all the dedicated people of Wine

in Moderation. The programme continues to gain momentum and has been
established as the reference in Sustainability and Social Responsibility within the
worldwide wine business.

Growth

The culture of wine is shaped by everyone involved in wine, creating an amazing
ecosystem of peoples, terroirs, businesses and consumers. Wine in Moderation
seeks to include and enable everyone in a collective effort to encourage wine
drinkers to be moderate and responsible in their consumption.

Following an expansion in South America, Wine in Moderation strengthened

its position in Europe by welcoming more actors from the old continent. The
Dutch Royal Wine Trade Association (KVNW) - first National coordinator from
anon-producing country - and the Greek (EDOAO) and Hungarian (HNT) inter-
professional organisations joined the movement and quickly launched important
initiatives ranging from multi-channel campaigns to innovative actions. The
adhesion of the French Federation of Aperitif Wines further broadened the reach
in the wine categories; and Sweden’s Munskdnkarna, a 26.000 consumers wine
club, was the first non-commercial association to join as a national coordinator
and spread the message of moderation to Swedish wine lovers. These new actors
brought renewal and expanded the programme into more countries.
Additionally, Wine in Moderation has been joined by several prominent Partners,
including the Institute of Masters of Wine, the Wine Brotherhoods International
Federation, and the Wine Writers International Federation, all adding their
influence to expand the programme reach in the wine value chain by training
professionals and by addressing consumers directly.

Action

Our efforts in education, information, responsible communication and service have
increased and were enriched by the newcomers. From mapping national needs

and drafting training curriculums for key wine vocations to actually providing
training, we have been empowering professionals to encourage moderation

and responsibility in the consumption of wine. This work was supported by the
participation of WiM Association in the OIV - International Organisation of Vine
and Wine (Observers since 2015), and with the inclusion of wine in moderation in
the OIV Resolution on the training curriculum of Oenologists and Sommeliers.
With a strong focus on credibility and the scientific documentation of the
programme, and with the support of a Scientific Advisory Group (WIC), we have
continued to assess, research and update the www.wineinformationcouncil.eu
scientific database on wine, health and social aspects.

Wine in Moderation has continued to promote responsible communication
through self-regulation in commercial communication. All the thousands of

wine businesses joining the programme adhere to the principles of the Wine
Communication Standards (WCS). The new on-line registration system will further
facilitate participation and the use of the programme brand (registered TM);
promoting the message of moderation.

Since 2015, we have also been looking to involve on-line wine writers through the
innovative international awards BDWAbyW!IM, encouraging them to embrace
responsibility and moderation in their articles and promote sustainability to their
readers/followers.

New campaigns have flourished these last couple of years, bringing the Wine

in Moderation message closer to the needs of national consumers. From the
Netherlands, to Portugal and Argentina, consumers have discovered and learnt more
about the moderate consumption of wine in various, fun and dynamic ways, starring
comical characters or just embracing the Mediterranean way of life.

The programme’s visual image has been updated and improved, with a fresher, more
contemporary look and nutritional information on wine has been included on the
website. Available in 11 languages, the new communication references, together
with programme implementation tools, can be found at www.wineinmoderation.com.
Sustainability is not just about maintaining and creating value but also about
capturing it. We will continue to listen to stakeholders and partners to
understand their needs, and pursue our efforts to inspire a sustainable wine
culture and safeguard the legitimate place of wine in today’s challenging
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About the Report

The WiM Association executes annually the reporting exercise through an on-line survey
tool, tracking the commitment performance based on specific KPIs. Responses are assessed
and interviews are organised in case of doubts. Restrictions/limitations do apply in such
awide reporting exercise in a fragmented agricultural (wine) sector. The authors have

taken reasonable care to secure the accuracy of the information received and they are not
responsible or liable for any errors or omissions.
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The WiM Association is the international not
for profit association, founded by wine sector
associations and leading wine companies, that
centrally coordinates the Wine in Moderation
Programme and expands its reach and impact
throughout the world.

Wine in Moderation - Art de Vivre
www.wineinmoderation.com
info@wineinmoderation.eu

Avenue des Arts 43/5th floor
1040 Brussels, Belgium
T:+32(0)2 23099 70
F:+32(0)251302 18

- Photos: fotolia.com

Design by inextremis.be (mp5139)



